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■Abstract
The purpose of this paper is to disclose the relationship among intangibles,
intellectual assets and corporate reputation. MERITUM identifies intangibles as
intellectual assets. On the other hand, Brookings Institution divides intangibles
into intellectual properties, intellectual assets and other intellectual capital. This
paper proposes that intangibles should be divided into intellectual assets and
reputation-related assets.
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出所：Fombrun and van Riel,２００３, pp.３２―３３.
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図表６ インタンジブルズ概念の発表主体・構成要素・立脚点
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